
Project List

Mothers Day Experiential
Mothers Day Print Design
YoungND Identity
YoungND Experiential 
Study Break Posters
Life Beyond the ND Bubble
Alma Mater Experiential 
Football Fridays Experiential 
ThinkND Wireframing
Leadership Conference Identity
Advent Marketing Campaign

Kiley
Loesch

Website 
kileyloesch.com

Email  
hello@kileyloesch.com

Phone  
512-534-1063

http://kileyloesch.com
mailto:hello%40kileyloesch.com?subject=


Education
MA Graphic Design and Visual Experience ’20
Savannah College of Art and Design (SCAD),  Savannah, GA
BA Graphic Design ’10, Graduate Cum Laude
McPherson College, McPherson, KS
Art History Study Abroad ’08 
Intercollege, Nicosia, Cyprus

Experience
Owner & Designer
Loesch Studio, Pinehurst, NC, June ’19 to Present                                                        
At Loesch Studio, I work with small businesses to improve and ex-
pand their brand’s reach through strategic brand marketing and 
website design.

Marketing & Communications Graphic Designer
ND Alumni Association, Notre Dame, IN, Oct. ’13 to June ’19
At Notre Dame, I initiated and lead the marketing and communi-
cations design process for all Alumni Association needs for events, 
conferences, affinity revenue programs, social media channels, 
and mobile and website properties (myNotreDame and other 
specialty sites) while adhering to the Notre Dame brand. The role 
included designing and creating concepts for email campaigns, 
social campaigns, logo design, web design, environmental graph-
ics, videography concepts, and print design. 

Senior Designer
Volusion, Austin, TX, Aug ’11 to Oct ’13
At Volusion I designed websites as well as branded and coded 
for a diverse range of clients. Volusion was a very fast-paced, 
high-quality firm which grew exponentially during my time there. 
I was also in charge of template restructuring with the CEO and 
Founder of the company to expand their “code-free” templates 
offered to clients not requiring custom solutions.

Software
Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Adobe Lightroom
Sketch
Dreamweaver
Adobe Acrobat
iMovie

Expertise
Concept Development
Creative Direction
Environmental Design
Social Marketing
Email Marketing
Print Marketing
Web + eNewsletter Architect
HTML & CSS, Photography

Professional
Time Management Skills
Project Management
Collaborative Thinker
Independent Worker

Honors & Recognition 
Achievement Honor Scholarship 
Graduate and Academic Honors 
Graduate Scholarship, 2020-2017, 
SCAD

Gold in Alumni Relations Program, 
Student Alumni Initiatives, Life 
Beyond the ND Bubble, June 2019, 
CASE Awards

Silver in Design: Posters, Christmas 
Study Break Posters, June 2018, 
CASE Awards

Bronze in Programming for Special 
Constituencies, The Daily Gospel 
Reflection: Spiritual Engagement 
for Alumni, Parents and Friends, 
June 2018, CASE Awards

Silver in Out-Of-Home Poster, 
Christmas Study Break Posters, 
March 2018, Michiana Advertising 
Federation Awards

Silver in Cross-Platform Integrated 
Campaign, Chapels of ND Cam-
paign, March 2018, Michiana Adver-
tising Federation Awards

Bronze in Out of Home & Ambient 
Media, Notre Dame Family Wines 
Installation, March 2018, Michiana 
Advertising Federation Awards

Bronze in Online Interactive-Social 
Media, Football Fridays Event Cov-
ers, March 2018, Michiana Advertis-
ing Federation Awards

Team Irish Award, Faith ND, Sept. 
2016, University of Notre Dame

Gold in External Audience Newslet-
ter (Digital), June 2015, CASE Awards

Bronze in Communications Program 
Improvement, June 2015, CASE Awards

Kiley Loesch
kileyloesch.com
hello@kileyloesch.com
512-534-1063

Skill Set

Intentional Design
Brand designs are more than just pretty sym-
bols. Through my work, I analyze your brand val-
ues, company mission, and purpose. From there I 
transform and claim your brand positioning, target 
audience, brand personality, messaging and voice, 
to create a visual identity that’s bespoke to you.

Equipped with Experience
After receiving my BA in Graphic Design from 
McPherson College, I moved to Austin, TX where 
I worked in eCommerce at Volusion, designing 
and coding websites for two years. While I had 
no intentions of leaving the great state of Texas, 
my portfolio was stumbled upon and I accepted a 
position as Graphic Designer for the University of 
Notre Dame. There I was able to brand an entire 
Alumni Association from the ground up with my 
Creative Director, designing everything from logos 
to event installations and exhibits. I spent nearly 
six years at Notre Dame before I decided to leave 
to finish my MA from Savannah College of Art and 
Design in Visual Experience online. After working 
ten years in the field, I made the exciting decision 
to trust in my vision and branch out on my own, 
developing my own studio, Loesch Studio, based 
out of Pinehurst, NC. 

Kiley Loesch                          

Design & Marketing 
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PROVERBS 31:30

I  THANK 
MY GOD 

EVERY 
TIME I 

REMEMBER 
YOU.

Mother’s Honor and 
Remembrance Wall 
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Student Relations 
        
Installation Design, Print Design, Brand Identity Design, Experiential Design, Event Branding

 

 
 
_____                       

This is a collection of projects developed at the Notre Dame Alumni 
Association that targeted students specifically. 

With extensive research, we found that Young Alumni were disen-
gaged and disenchanted by our Alumni Association after leaving 
campus as a student. We realized we needed to develop a relation-
ship with these students while they were still on campus, which is 
where a lot of the inspiration behind these Experiential Campaigns 
came about. A Young Alumni board was also developed which 
passed the new, vibrant look and feel for the YoungND  
Brand Identity. 

https://kileyloesch.com/mothers-day-2016
https://kileyloesch.com/mothers-day-2016
https://kileyloesch.com/young-alumni
https://kileyloesch.com/young-alumni
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Mother's Day Event 
Marketing
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https://kileyloesch.com/mothers-day-2016
https://kileyloesch.com/mothers-day-2016


Mother's Day Postcard 
Illustration for 2019

Brand Identity for Young 
Alumni of Notre Dame

11

https://kileyloesch.com/mothers-day-2019
https://kileyloesch.com/mothers-day-2019
https://kileyloesch.com/young-alumni
https://kileyloesch.com/young-alumni
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Study Break Poster Design 
for ND Students (Future 
Young Alums)

14 15

https://static1.squarespace.com/static/5ce7e593a523bb000138c0df/t/5d2749d095815c0001dd61e6/1562855889345/Study+Break.pdf
https://static1.squarespace.com/static/5ce7e593a523bb000138c0df/t/5d2749d095815c0001dd61e6/1562855889345/Study+Break.pdf
https://static1.squarespace.com/static/5ce7e593a523bb000138c0df/t/5d2749d095815c0001dd61e6/1562855889345/Study+Break.pdf


Event Brand Marketing for 
Life Beyond the ND Bubble 
(for Graduating Seniors)

16 17

https://kileyloesch.com/beyond-the-nd-bubble-campaign
https://kileyloesch.com/beyond-the-nd-bubble-campaign
https://kileyloesch.com/beyond-the-nd-bubble-campaign


Alumni, Fans & Friends
        
Experiential Design, User Interface Design, Conference Branding, Campaign Branding  

 
 
_____                       

This is a collection of projects developed at the Notre Dame Alumni 
Association that targeted Alumni, Fans, and Friends.

Camaraderie was a constant concept we designed for when it came 
to events highlighting Reunion and Football weekends. Fans and 
friends being a target audience to market for during football season 
especially. But, the mission of the University was more important to 
reflect on when we wanted to target our Alumni, which is where the 
central focus to enhance our Faith and Educational programs came 
about for ThinkND and FaithND.

Alma Mater Pattern Created 
for Reunion Memory Mobile

18 19

https://kileyloesch.com/thinknd
https://static1.squarespace.com/static/5ce7e593a523bb000138c0df/t/5d274a018ca31200017b68f2/1562855956997/FaithND.pdf
https://kileyloesch.com/event-wraps
https://kileyloesch.com/event-wraps


Football Fridays Digital 
Brand Reflected into 
Packaging

20 21

https://kileyloesch.com/football-fridays-beer-cans-1
https://kileyloesch.com/football-fridays-beer-cans-1
https://kileyloesch.com/football-fridays-beer-cans-1


User Interface Design to 
provide Extended Learning 
to ND Alumni

22 2 3

https://kileyloesch.com/thinknd
https://kileyloesch.com/thinknd
https://kileyloesch.com/thinknd
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ND Leadership Conference 
Brand Identity

FaithND Advent Campaign

26

https://kileyloesch.com/leadership-conference
https://kileyloesch.com/leadership-conference
https://static1.squarespace.com/static/5ce7e593a523bb000138c0df/t/5d2748d4e0391a00018f7304/1562855647530/Advent.pdf
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